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10 top reasons why 30 thirty north ocean is the best new construction value in fort lauderdale

1. 30 Thirty North Ocean is the best value for your money in Fort 
Lauderdale at this time given its location, amenities and price point. 
Units start at $1,175,000 (just $548 a square foot) in a neighborhood 
where a small teardown single-family home built in the 1960s starts 
at $1 million and brand-new ones go up to $9 million. Similar units at 
twenty-year-old luxury condo towers in the vicinity, start at $1 million 
and can go up to $5+. Units at a brand new project a few blocks south 
are averaging over $1000 a foot.

2. A full membership to the upscale Marriott Beach Harbor Club is 
included as part of the Condominium Association fee. As members, 
30 Thirty North Ocean residents will enjoy access to the Club’s quar-
ter-mile-long private beach, tennis courts, water sports, 8,000-square-
foot heated lagoon pool, recreation, full-service European-style spa, 
fitness center complete with a movement studio and personal instruc-
tion, and social events that cater to both adults and families.

3. The white sands of the Atlantic Ocean are just a couple blocks away 
with two neighborhood beach entrances. Given the very limited public 
parking in the area, this provides a private beach atmosphere.

4. 30 Thirty North Ocean is the only new construction condominium 
in Lauderdale Beach, a neighborhood of predominantly single-family 
homes. It is very rare when a project can offer a condominium lifestyle 
within a single-family setting.

5. Despite being a boutique project, 30 Thirty North Ocean offers a 
full package of on-site amenities, including a resort-style swimming 
pool, whirlpool spa, clubhouse, billiard area, fitness center and sauna, 
among others.

6. The buildings are designed by award-winning architect Adache 
Group Architects who, over the course of the past four decades, has 
become one of the world’s leading designers for the hospitality, leisure, 
and multifamily housing industries.

7. Each unit comes with a premium feature that makes it unique. Up-
per-level units feature East views towards the ocean from the top floor 
while lower-level units feature extended terraces and outdoor summer 
kitchens, perfect for the open-air living lifestyle that the South Flori-
da’s climate offers.

8. Located in the heart of Broward County, 30 Thirty North Ocean is 
minutes away from all the restaurants, shopping and entertainment 
East Fort Lauderdale has to offer. It is also close enough to all the 
Miami excitement but set in quiet residential neighborhood at half the 
price of a comparable Miami project.

9. The development will be patrolled by private security provided by 
the Lauderdale Beach Homeowner’s association (see more details on 
Page 4).

10. Units at 30 Thirty North Ocean will boast of private elevators with 
doors opening right on your property.
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City & Shore Magazine, a lifestyle magazine in Broward, Palm Beach 
and Miami-Dade, named 30 Thirty North Ocean as the “Hot Proper-
ty of the month” in their July edition. City & Shore is a magazine that 
writes about South Florida fashion, home design, travel, fine dining, 
society, entertainment and lifestyle. 

The City & Shore Magazine begins mentioning that “Sales are un-
derway at 30 Thirty North Ocean, a condominium project at 3030 N. 
Ocean Blvd. in the Lauderdale Beach neighborhood of Fort Lauder-
dale”.  

The magazine continues on naming the fascinating features that 30 
Thirty North Ocean offers, such as, private elevators, Italian style 

cabinetry kitchens, quartz countertops, Subzero and Wolf appliances 
and a standard wine cooler in each unit. The condominium owners 
will in addition have access to impressive amenities, and more spe-
cifically; resort-style heated swimming pool, sauna, fully equipped 
fitness center, billiard table, lounge, and the included membership to 
the Marriott Harbor Beach Club. 

Managing Partner, Adam Adache, who oversees the development 
is privileged of the mention; “We are honored that 30 Thirty North 
Ocean was selected as The Hot Property of the month in City & 
Shore Magazine’s July edition. We look forward to a continued suc-
cess with sales, and the start of construction”, said Adam Adache. 
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City & Shore Magazine, July 2017 edition, named 
30 Thirty North Ocean as their Hot Property of the month. 

30 thirty north ocean named hot property of the month introducing: LAnai Floor Plan F

Clubhouse and Pool Features:
•	 A large heated pool
•	 Whirlpool spa with water feature
•	 Gazebo barbeque area
•	 Sun deck with lush landscaping

•	 Owners kitchen and bar in clubhouse
•	 Indoor fitness center overlooking pool
•	 Private Sauna
•	 Wi-Fi in common areas 
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Building key 
features:

•	 24 luxury condominium 
residences

•	 Chic, elegantly designed 
contemporary exterior

•	 Neighborhood and project 
patrolled by private security

•	 Neighborhood beach access 
with private beach atmo-
sphere

•	 Controlled building access
•	 Controlled access to com-

mon area gardens through-
out

introducing: LAnai Floor Plan F

The unit F floor plan is the exterior corner units on the lower level 
(2nd and 3rd floor), starting at $1,550,000 (as of the printing of this 
newsletter). All of the 30 Thirty North Ocean floor plans feature pri-
vate elevator access right into the unit, along with controlled build-
ing access. The private elevator opens its doors to the lower level 
welcoming you straight into the kitchen, dining room and the living 
room area. The stairs will take you upstairs to the three bedrooms, 
each with a full bathroom and private balcony. 

The F floor plan includes a lanai outdoor balcony with the possi-
bility to install a whirlpool spa. The lower lever balconies are like a 
backyard as well as an extension of the living rooms. They will boast 
beautiful tropical views.

There are 2 units total of the floor plan F and the total gross area of 
this floor plan equal to 3,147 square feet (292.37 m2). The balcony 
area alone stands for 774 square feet (71.91m2), the bedroom level 
1,222 square feet (113.53 m2), and the entry level 1,151 square feet 
(106.93 m2). 

Each unit will include 2 parking spots in the garage, which is on the 
first floor of the condominium. The chic elegantly designed contem-
porary exterior is by award-winning Adache Group Architects, who 
has had a national and  international reputation for more than four 
decades. 
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neighborhood and project 
patrolled by private security

30 Thirty North Ocean is part of the 
Lauderdale Beach Homeowners Associa-
tion. The building’s security is one of the 
main benefits of being part of such orga-
nization. In addition to having secured 
building access and security cameras 
throughout the development, the project 
will also be part of the neighborhoods 
private security patrol. 

Since 1999, the association has operated 
a privately funded security patrol.  This 
patrol, under the command of Police Sgt. 
Darren Ogden, provides daily patrols by 

off-duty Fort Lauderdale police officers. 
This includes patrol of neighborhood 
streets and the beach areas as well as a 
special program for residents who are 
away from their home for an extended 
period.

The Security patrol is funded through 
homeowner contributions, and from the 
support the area’s commercial and con-
dominium projects. 30 Thirty’s contribu-
tions to the neighborhood patrol will be 
covered by the Condo Association fee.

The Lauderdale Beach 
Neighborhood

With its private estates, sun kissed shores, 
secluded beach, and nearby boutique shops, 
Lauderdale Beach is one of the most pres-
tigious beach-side neighborhoods in Fort 
Lauderdale. 
The ongoing investment and development 
is consistently setting new standards in both 
quality and prestige. 
30 Thirty North Ocean Condominium is just 
10 blocks north of the world-famous Fort 
Lauderdale Beach, also known as “The Strip”. 
From country clubs to the palm tree fringed 
beaches, this community has a lot to offer. 
Enjoy a wide array of cuisines, have a lei-
surely brunch at a sidewalk café, or sit along 
the Florida Intracoastal, with the pleasant 
interruption of the drawbridge unlocking 
to let through another multimillion-dollar 
yacht. Take a swing at the nearby 18-hole golf 
course, cycle to Las Olas Blvd, or bury your 
feet in the sand – your options are plentiful. 

30 THIRTY TO LAUNCH ITS MARKETING PUSH
With summer season almost over and 
preconstruction sales coming to an end 
soon, 30 Thirty North Ocean team is 
ready to launch its principal marketing 
campaign soon which will continue 
for several months through the real 
estate high season. While the summer 
beach-season was in full swing, our 
team was strategizing and developing a 
comprehensive marketing campaign to 
capitalize on the up and coming phases 
of the project.

The marketing push for the season in-
cludes a cohesive strategy involving mul-
tiple moving parts. Printed advertising, 
public relations, social media targeting 
of new and improved demographics, cost 
per click campaigns and participation 
in multiple broker and industry specific 

events are just a few of them.
A broker breakfast on August 24th and 
our participation in the upcoming Devel-
oper Showcase and Trade Show at the 
Signature Grand in Davie on September 
6th are just two of the many upcoming 
events that will continue through the 
upcoming months. 

“This marketing push to capitalize on 
the real estate season in South Florida 
will take us from the preconstruction 
phase of the project through the start of 
construction and project completion”, 
said Adam Adache, Managing Partner of 
Cavache Properties, the project’s devel-
oper. “We’ve spent a lot of time and effort 
putting this program together and know 
it will keep us on track towards the com-
pletion of another successful project.”

Follow us on Social Media!

Facebook: 30 Thirty North Ocean
Twitter: 30ThirtyNOcean

LinkedIn: 30 Thirty North ocean 
Instagram: 30ThirtyNOcean


